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________________________________________________________________________________________ 

 

Abstract: This research is an explanatory research type which aims to prove the hypothesis 

regarding the relationship of servicescape and service quality to customer loyalty through 

customer satisfaction. The research place is in the Hotel in Solo. Respondents in this study 

are repeater guast in one month period. The sampling technique uses non probability 

sampling, namely quota sampling. The number of samples obtained was 160 respondents. 

The findings of this study, namely servicescape, have no significant effect on customer 

satisfaction. Service quality has a significant effect on customer satisfaction. 
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